Media Branding and Selling Media Brand


	Days 1st, 2nd, 3rd 
Branding and Researches:


	-

	What is a brand


	-

	What is a media brand


	-

	How to build the media brand


	-

	Peculiarities of the media brand


	-

	Role and significance of the media and market research 


	-

	Organisation of Sales & Marketing department


	Days 4th and 5th 
Promotion and Client Service 


	-

	Promotions


	-

	Role and importance of promotions


	-

	How to organise successful promotion


	-

	Media department and good client service


	-

	How to turn the clients into strategic partners


	-

	How to make the prospective clients satisfied



	


BRIEF DESCRIPTION OF ACTIVITIES
The main topics are the following: 
Brands, media brand, media selling, market and media research and the correlation between them, promotion.

Training activities will further include the following issues:
· Essentials of consumerism

· Role of the media in consumerism

· What is a brand

· What is a media brand

· Duality of media brands: brand for listeners/readers/viewers and brand for advertising needs

· How to find consumers and how to make them your clients

· How to dually promote media brand

· How to hold media brand equity

· The importance of clear and strict division of working obligations 

· The significance of teamwork 

· The necessity of distributing working roles even when one person performs more than one role
· Media brand and client service
