Course for Radio Presenters


The era of just pleasant voices has long gone, and the new time has come when more importance is given to the significance of what those voices had to say. So called normal life seems like a near future, and radio hosts should initiate the idea of implementing that normal life into the program. 

The objective of this training is to present the work patterns, to contribute to the improvement of overall audio image of the radio, to define the ideas that can be realized, to allow every host to learn the ways how and what can be done, as well as to learn the techniques of “fast thinking” and to respond to some new needs of the radio station. Non-informative, namely entertainment-cultural-music program, dominates on every radio station, 8 to 15 hours in average.

Duration of the course is 5 days. The program is designed as an interactive work – it demands constant active participation of all partakers. The level of experience and knowledge will be estimated through the conversation, and each participant will receive the same attention. The idea of the course is to allow each participant to improve the level of personal work, to “sort” effective knowledge, to be able to see the big picture of the radio, to care more for the job, to improve in just 5 days.

Day 1

Day 1 – morning
1. Introduction (where do participants work, how long have they worked there, what is the description of the job, what type of program, how often…)

2. The role of the host of the radio program: ten fundamental principles

3. Type, genre, ways of hosting the program

Day 1 – afternoon
1. host – DJ animator

2. host of authorial radio show – lucidity and imagination

3. host of shows that have editors – announcements

4. host of music radio shows

5. host of news bulletins

6. situations in the program – experiences and examples

Day 2 

Day 2 – morning
1. program atmosphere – how to create the mood regardless of the program contents

2. program dynamics – how important it is, how to achieve it

3. rhythm of the program – how to cope with the long working shifts

Day 2 – afternoon
Guest – Voja Nedeljkovic, host from 3K television station. Despite the full-time engagement on the TV, he has occasionally worked on the radio for many years; known as a master of improvisation.

· Follow-up and linking (music+reporter+guest+song announcement)

· Preparing the announcement, announcement just in case, double announcements (longer and shorter)

· How to keep listeners’ attention regardless of the contents

Day 3 

Day 3 – morning
1. Air checking – collectively listening to the program, selected shows and analysis: this method is applied in all radio stations in the world, not common in Serbia until now. Selected shows are in fact parts of the participants’ shows, as well as some of the B92 radio shows. They analyze tempo, energy, commentary style, announcements, sign-off…

2. Audio image – overall impression of the radio program, what listeners cannot hear but can feel, why they prefer certain shows than others, jingles, intros and sound effects used in the show

Day 3 – afternoon
· a visit to Radio B92 – live show, production studio (production of intros, commercials, jingles, listening… a visit to Robert Klajn)

Day 4 

Day 4 – morning
1. Practicing useful tricks in the studio: quick change of mood, experimenting with the voice, fabricated interviews with “boring” guests

2. Guest, or guests, in the studio, talk show, quiz, crowded studio, unexpected situations, call-in show 

Day 4 – afternoon
· Discussion, questions, dilemmas, impressions of previous days

· Pilot program setup – working out the concept of the shows that could be produced, or which participants could or might want to air on their radio stations

Day 5 

Day 5 – morning
1. commercial programs

2. contests, quizzes – what type, how to realize them, ideas convenient for realization

3. specialized shows for children, pensioners, guys’ shows and girls’ shows

Day 5 – afternoon
Guest – Veljko Pajovic, host of the Morning Show on Studio B. Witty and charming, he has worked in the field of entertainment for a long time; under the circumstances, he now works in a different kind of program.

· How to overcome personal opinion (liking or disliking) on certain shows

· Does one perform well only when one likes the job, does every song need to be host’s favorite

· Addressing target groups

Note:
Each topic will be supported by audio example, so cassette tape and CD players are necessary.;
